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Shelter Insurance Companies



New Visions. New Directions.

• Customers have a strong preference 

in how they purchase insurance

• Shelter knows insurance and how to 

service customers

• Serving Captive, Direct, and IA 

allows Shelter to participate in most 

all ways customers can purchase 

auto insurance



1. Already do

2. Work is in progress

3. Planning

4. Thinking about (considering)

5. In 1-3 years

6. In 4-5 years

7. No plans

When is your company planning on implementing direct-to-consumer auto 

insurance?

Voting question





• Customer risk profile

• Within Shelter’s operating 

territory

• Auto insurance

• Service

Consistencies



How

• Policy system

• Ecosystem

• Partners

Digital Ecosystem of a Company



• Mobile first

• Quote / bind / self-serve

• Paperless discount

• Application speed

• Preference center

Digital



• Research community

• Voice of customer

• Session replay

• User Experience (UX) research

Customer Insights



• 5 states

• Risk differentiation

• Data foundation

• Marketing / attribution

Today



• Refine pricing and risk 
differentiation

• Data

• Attribution

• Business questions

• More personalization

• Insuretech

Next



Thank you

Marc Deiter 

Director of Say Insurance


