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48 hours 
of video uploaded 

to YouTube 

every minute 



72 hours 
of video uploaded 

to YouTube 

every minute 



300 hours 
of video uploaded 

to YouTube 

every minute 
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What is Social Media? 
Web-based tools for 

creating, sharing and discussing information 
 



Creators 
Conversationalists 
Critics 
Collectors 
Joiners 
Spectators 
Inactives 

Source: Forrester’s Research 











M I T I G A T E  

Be credible 
Be responsible 
Be professional 

Be general, not specific 
If you pause, don’t publish 



Public Health 
Promoting health 

through the organized efforts 
and informed choices 

of society, organizations,  
communities and individuals. 



















#hpm Tweetchat Impact 

• Started in 2010 
• 255 chats through Aug 2015 
• 2015 

– 29 chats 
– 10,826 tweets 
– 1,248 participants (non-unique) 
– 27,951,972 potential impressions 

• Go check out #hpmglobal too! 
 









• Started in 2005 
• Nearly 3 million views 
• 1:30 average view time 
• 4.5 million minutes 
• 75,000 hours 
• 3,125 days 
• 8.6 years of people learning 









Aziz, Getter, Ross, Sanchez-Reily, 2013, JPSM 45(2) P.360 

N= 468 Good 
Quality 

Not-Good 
Quality 

# of 
Videos 133 (28%) 335 (72%) 

# of 
Views 11,808 28,056,711 

as a source for 
 palliative care information 
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Be professional 

Be general, not specific 
If you pause, don’t publish 



Public Health 
Promoting health 

through the organized efforts 
and informed choices 

of society, organizations,  
communities and individuals. 
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