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DO MILLENNIALS
HAVE THE WORST
BRAND OF ANY
GENERATION?







Estimated Canadian
Millennial Population:

10.7 Million

% of Canadian New Millennial households

_Population:

9%




PROJECTED POPULATION BY GENERATION

PEAK
12 MILLENNIAL
10
3 Silent
e=Baby Boomers
0 Gen X
4 am\lillennials
amGen Z
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mMaking
a difference
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UPBRINGING










35%

Growing up, many people
told me that | could achieve
anything, | wanted.

' P i Source: Abacus Data, Oct 2015, n=1,004
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HOURS SPENT PER WEEK ON...

8.3
7.9 ,

YOUTUBE
NETFLIX

FACEBOOK /
INSTAGRAM CN /
LIVE TV [hGJTA‘
PRINTED BOOKS 33.2'} RS

SNAPCHAT

79%

PVR TV !
PODCASTS "
TWITTER ANALOG
KODI/ROKU 9.0 HOURS

ABACUS oy
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On average, Millennials have
5.5 devices connected to the
Internet In their homes.







42% of Millennial men are
now the primary cooks in

their family.







S elf-educators and image driven

Hopeful but increasingly anxious

I mpact and passion

F eedback, personal and custom
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'WHAT ARE IS FOR
MEETING AND HOS@ITAHT‘
PROFESSIONALS?

e




" d

AS ATTENDEES & CLIENTS

AS EMPLOYEES




1S YOmNTENT
DEEPLY ENGAGING,
INTERACTIVE; AND

ARIED?
<l




IS YOUR MEETING
DIGITAL FIRST?



S SUSTAINABILITY AT
MEETING?






“MILLENNIALS ARE ACTIVELY, PURPOSEFULLY
INTEGRATING FOOD INTO THEIR LIVES AND
GIVING IT DAILY ATTENTION—AND VALUE—IN A
DIFFERENT PROPORTION THAN ANY PREVIOUS
GENERATION.”

- EVE TUROW, GENERATION YUM



_l%;, -

. e
W
- Food & drink - [EEN5506

Travel and Adventure

Lifehacks (tips, tricks, time savers)
Music & Entertainment News
Health, wellness, and medicine
Science, tech and new discoveries
Fitness lifestyle

Sports

National and international news
Fashion, Beauty & Style
Care?t/Professional De\ﬁelopment




DO YOU CONSIDER YOURSELF TO
BE A FOODIE?

90% 30%

i

EVERYONE ELSE
Z9%

o
"a“

MILLENNIALS




WHAT WE DO AND ASPIRE TO DO...

iy

EVERYONE ELSE

MILLENNIALS

EAT MORE ORGANIC A47% 31%
EATING LESS ANIMAL PROTEIN 41% CYAL
FOLLOWING KETO DIET 26% 9%

EATING VEGAN 2717% 12%

SOURCE: Abacus Data, 2019 North American Food Service Survey — CANADA






STARTING POINT

ANSWER THIS QUESTION}

IF | WORK FOR YOU,
WHAT DOES THAT SAY ABOUT
WHO | AM?




YOU WORK ...
FOR ME

WITH ME



HAVING ME AS AN EMPLOYEE IS A...

PRIVILEGE




BUILDING A MILLENNIAL-FRIENDLY EMPLOYER

05

FEEDBACK

PROVIDE CONSTANT FEEDBACK
AND RECOGNITION FOR MY
EFFORTS, WORK, AND IMPACT.

| WANT OTHERS TO KNOW THAT
I'VE STEPPED UP.

)
04 SEAMLESS

DIGITAL FIRST MENTALITY AND
SEAMLESS INTERACTIONS
REDUCE FRICTION AND MAKE MY
PARTICIPATION EASIER.

ABACUS p.\V.:N

INTENTIONS ‘ O 1

CLEAR, AUTHENTIC
INTENTIONS TO ENGAGE
WITH ME.

PURPOSE 02

WHAT'S THE WHY? HAVE A
CLEARLY ARTICULATED AND
WELL COMMUNICATED PURPOSE
THAT CONNECTS MY INTERESTS.

OPENNESS == O 3

ARE YOU GENINUELY OPEN TO
DIFFERING OPINIONS? WILL MY
PARTICIPATION REALLY MAKE A
DIFFERENCE?



FINAL THOUGHTS

david@abacusdata.ca
@ColettoD
abacusdata.ca

RNCNV ) DATA

.
RESEARCH + INSIGHT
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