Re-Thinking Personnel Hygiene: Exploring
Tech-driven Solutions

A human-centered approach for
Innovation
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| do not need a drill.
| need a hole in the wall

WHY?



You've got to start with the customer
experience and work back toward the

technology - not the other way around.

(Steve Jobs)
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People are the "raw material” for
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100 Insights

10 ‘truths’



EMPATHY

Empathy: The ability to understand and share the feelings
of another.

Empathy is the foundation of a human-centered design
process to develop meaningful solutions.
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Centre, directs co-op participant Tim, left, in sanitizing and sorting botties to hold home-brewed beer.
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Understandmg the context and people
\ A .. Observation

= .{3.4 Contextual Inquiry
~ Cultural probes A

=

Needs
Motivations
Behavior
Experiences






Interpretation

what peaple: technigues: knowledge:
surface
Interviews
do observations observable
LIS
generative / tacit
know LE5510N%
fea]
dream latent
deep <[

Elizabeth B.-N. Sanders
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Reframing

W E
Example: Cardiovasculardiseases




Exploratory process

v / BATTERNS / INSIGHTS
ign-driven innovation [definition of new meanings)




Visualization

Service Blueprint - Rehash.Org
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Actions

LINE OF INTERACTION
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Processes
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https://educationforchild.wordpress.com/
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Workshop

EXPLORE

DEFINE

GENERATE




1 - Personas

| INTEREST:  POWETS

NEEDS: BEHAVIORS

RTOR AGPIRAFONS:

http://www.openlawlab.com/2014/09/19/persona-template-user-centered-design-process/
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2 — Define

What is the rule/normal?

Katherine aind 13 others wrote on Rebecca

Write a birthday wish on her timeline Snooze...

o
d Give h birthday gift
\' 3 Give her a birthday gi \
e Stop!
“ Katherine Rebecca

Happy birthday!

\ . Maddie C » Rebecca

- 51

See 12 more posts



2 — Define

What is the rule/normal? - INVERT

Katherine aind 13 others wrote on Rebecca

o4& Rebecca

Snooze...

Write a birthday wish on her timeline

£ Give her a birthday gift \
A 2

e Stop!
“ Katherine Rebecca

Happy birthday!

Q . Maddie C » Rebecca

- 51

See 12 more posts



2 — Define

Utopia

Propose idea scenarios based on your persona.



3 - Ideation

What if...?
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