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• 15 Documentaries (to date)

• Multiple Broadcasts

• DVD distribution

• Website

• Online streaming

• Daily interstitial broadcasts

• Public screenings

• Community Engagement Conversations







• 2007 – “Next Door Neighbors”

• Immigrants & refugees in Nashville

• Met groups at mosques, senior centers, churches, etc.

• Small group conversations

• 4 – 20 people

• Groups already convened

• Go where they are.

• Became standard practice at NPT. “Children’s Health Crisis,” “Town Halls,” “Aging 
Matters”

• Even “Tennessee Civil War 150” & “The Citizenship Project” series

Community Engagement
A New Way of Working



• Research for upcoming projects

• Give documentaries greater authenticity

• Documentary Screenings convene community for more conversations

• Documentaries are tools for service providers

• DVD distribution, streaming & national broadcast extend the reach 

• “Living with Alzheimer's & Dementia” feedback

• “Abuse & Exploitation” in Washington D.C.

• “End of Life” screened in Taiwan at Active Aging Association conference

Community Engagement



Since “Aging Matters” began in 2013, project reach has been significant.

• 14 documentaries have aired 356 times in Tennessee and have been seen over 
1,373,000 times.

• Short "Aging Matters" spots have been viewed over 38,396,000 times.

• The series has been viewed 74,600+ times online.

• 4,799 people have participated in 95 community screenings and workshops greatly 
expanding the project's impact.

• National impact of “Aging Matters”:
• "End of Life": 988 broadcasts in 130 markets. 
• “Living with Alzheimer's & Dementia“: 461 broadcasts in 95 markets. 
• “Abuse & Exploitation”: 358 broadcasts in 93 markets. 
• “Aging & the Workplace”: 225 broadcasts in 54 markets.

• Organizational Impact Stories:
• Mary Ann Oglesby, Veranda Ministries
• Ed Cole, Senior Ride Nashville

Measurable Impact





NPT Reports: 
Aging Matters

A Funder’s Perspective 



Our Mission

To enrich the lives of older adults 
through grantmaking, advocacy and 
community collaboration



Our Partnership with NPT

• NPT presented this “idea” in 2013

• Investments to-date totaling more 
than $500,000

• Fifteen documentaries produced so 
far with more on the drawing board

• A win-win



Value

• Quality

• Broad Reach and Relevance 

• Longevity



Value-Add

• Community Engagement

• Outreach/Access to Resources

• Collaborations and Partnerships





Community Engagement
Small Group Exercise

NPT follows guidelines of Harwood Institute https://theharwoodinstitute.org

• Start general - topic is “Aging”

• Allows group to contradict your preconceived notions

• Opening question: “What do we want our community to be?”

• Generally, responses will be positive.

• “What are the obstacles preventing our community from being what we want?”

• “What changes do we need to make in our community?”

https://theharwoodinstitute.org/


Community Engagement 
Small Group Exercise

Some tips:

• There are no right or wrong statements.

• Try to make sure everyone in the group has an opportunity to talk.

• Watch the faces; People are nice, reluctant to disagree with someone else. Might 
need to be called upon.

• Facilitator’s job is to keep conversation on track.

• Can ask “Devil’s advocate” questions, but don’t want to challenge the speaker.



Community Engagement 
Small Group Exercise

What did you learn?

Q&A



Kevin Crane – kcrane@wnpt.org
Will Pedigo – wpedigo@wnpt.org

Dianne Oliver –
dianne.oliver@westendhomefoundation.org

Nashville Public Television

mailto:kcrane@wnpt.org
mailto:wpedigo@wnpt.org
mailto:dianne.oliver@westendhomefoundation.org


Like what you heard? Share it!

Tweet using #AgeAction2019 or #WeAgeWell

Rate the session and speakers on the mobile app

Vote in the conference poll 
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