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PART

What is Content Marketing in 2019?



Content 

Marketing 

Is:

• Advertorials

• Video & Audio 

Recordings

• Web Site Pages

• White Papers & 

Case Studies

• Ghostwriting

• Thought 

Leadership

• Reported 

Stories

• Blog Posts

• Social Media 

Posts

• Infographics

• Podcasts

• Speeches

• Quizzes

https://contentmarketinginstitute.com/2016/02/content-marketing-strategy-failing/


https://www.sabaseo.com/content-marketing-statistics-2018/
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Case Studies
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Infographics
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Quizzes
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Blog Posts
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Thought Leadership



C
o

n
te

n
t 

M
a

rk
e

ti
n

g
 E

x
a

m
p

le
s

Web Page Copy
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Ghostwriting
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Ghostwriting

We can’t share them here b/c of NDAs, but just 

consider most executive bylines ghostwritten.

That said, ghostwritten content can include:

• Blog posts

• Speeches & talk tracks

• Though leadership articles

• Presentation decks 
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How to Get Started



Skills you need:

Writing background (journalism)/Storytelling ability

Client and project management skills

Flexible, collaborative nature

A Niche (Negotiable)

Things you need:

A professional website/social media presence

How to Get Started



Content Marketing Agencies:

Contently

Skyword

NewsCred

Advertising/PR agencies

Types of Clients



Content studios:

E.Republic

Fast Company Content Studio

HuffPo Partner Studio

Digiday Content Studio

WP Brand Studio

WSJ Custom Studios

The Hill Custom Content Studio

Types of Clients



Private clients:

Hospitals

Hotels

Start-ups

Medium and large enterprises

Types of Clients



Small businesses:

Boutiques

Restaurants

Real Estate

Professional Service Firms

Service Providers (Nutritionists, Real Estate Agents, 

Doctors/Lawyers in Private Practice, Accountants)

Types of Clients



• Working with Agencies

• Private Clients

• Working with Small Businesses

Pros & Cons of:

What Business 

Model is Right 

for You?
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How to Find Clients



How to Find Clients

1. Referrals

2. LOIs (Letters of 

Introduction)



How to Find Clients

3.  Networking 4. Attend Conferences 



How to Find Clients

5. Virtual Client 

Connections

6. Search Job Boards & 

Online Writers Groups



How Content Managers 

Find Good Writers



Targeted LOIs

Tip #1

Referrals from their 

network

Tip #2



Referral Letter that Landed the Gig 

I wanted to let you know that a writer reached out to me, [NAME]. 

While I’m sure she could write an awesome first-person piece for 

you, she can also nail the agent voice, which is super nice to have in 

the back pocket. She also writes a lot for Virtuoso, so she 

understands the readership…which is always a nice hurdle to 

overcome. She’s also well traveled and super sweet. She’s looking 

for more assignments, so you should definitely keep her on the 

radar. 



Writers with LLCs

Tip #3

Posting to job boards

Point #4



Tip #5

Follow ups

Tip #6

Scouring the web
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LOIs that Work



Hi, XXX -

I know you're busy so I'll keep this quick and if you think we can work together, we can flesh it out later.

My name is XXX and I am a jack-of-all-trades journalist. I write for The Washington Post. (another random 

Post clip) am a stringer for The New York Times and have written for USA Today, The Wall Street Journal, 

The Guardian, and others. I was a regular correspondent for Al-Jazeera America before it folded. 

I've also done plenty of magazine writing for titles like Delta Airlines Sky Magazine, Cincinnati Magazine, 

and National Geographic.. 

This is a branded piece I did recently for Forbes and Huawei.

I stumbled into your contact information by accident this morning (don't you love internet rabbit holes!) 

while researching something else.  

LOIs that Work



I find that I have been drifting away from journalism and doing more retail, tech, infrastructure, and B2B 

writing.  I've recently started writing for Mack Truck's Bulldog Magazine and have a cybersecurity series with 

Barracuda Networks. And all the tech/retail reporting and blogging for this company is ghosted by me.

I love tight deadline-driven work, it's an adrenaline rush similar to what I'd get from breaking news reporting.

So my question: does Avnet have a pool of freelancers that you draw upon to create content? If so, how 

would I be considered for that pool? It could be ebooks, whitepapers, blog posts, thought leadership, internal 

or external reports, etc. 

I'd be interested in your thoughts! Thanks! – XXX

PS - I realize you have plenty of talented writers in Phoenix, but your product space is one that is very 

exciting to me as a tech writer.  Supply chain innovations changing daily.  The emergence of 5G will change 

everything even more.  Most of my writing lately has been in the space XXX occupies and it is exciting!

LOIs that Work, Cont.



Hi Daniel,

Does XYX Company use freelance writers?

I am a freelance transportation content marketing writer specializing in supply chain and 

logistics technology, IoT (Internet of things) and fleet telematics. My clients include Samsung, 

Omnitracs, UPS, DHL, Seal-Land/Maersk and PTC, as well as 3PLs and industry publications.

My background includes 13 years in the freight transportation industry, including rail, intermodal 

and ocean freight, working with U.S. and international audiences.

LOIs that Work



You can see what my clients and editors have said about me on my LinkedIn profile and you can 

see some samples of my work on my portfolio site here.

I look forward to hearing from you and hopefully working with you in the near future.

FYI: I got a reply in 28 minutes and did one small project last year.

LOIs that Work, Cont.



Hi XXX,

My name is Satta Sarmah Hightower and I'm a freelancer writer based in Boston. I saw your 

information in the Freelance Success newsletter and wanted to introduce myself. 

I'm a former-journalist-turned-content marketer and have been a full-time freelancer since 2014. I 

produce content for agencies, content studios, brands and corporate clients primarily in the 

technology, health care and personal finance industries and have written for brands such as 

Adobe, Hewlett-Packard, LexisNexis, Veritas, Red Hat and Progress Software.

LOIs that Work



I've attached a few of my writing samples. Here's an overview of what's included:

• "Navigating Government's Digital Transformation: How a Focus on Value Drives CIO 

Technology Priorities" (E-Book for Red Hat)

• "Prepare, Respond and Adapt: A Game Plan for IT Resiliency" (Special report for Veritas & 

Carasaoft) 

• "Building a Culture of Analytics for Health & Human Services Programs: A Handbook for State 

Executives & Administrators" (white paper for Governing Institute and Optum)

Please let me know if you have any questions. Thank you in advance for your consideration.

Best,

Satta

LOIs that Work
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Build a Sustainable Content 

Marketing Business



• Financially sustainable

• Flexible

• Skills growth

• The freedom to pick your clients

What does sustainable mean to you?



• Understanding clients’ budgets

• Negotiating a good rate — for you and the client

• Project vs. hourly rates

• Retainer agreements: When clients will consider 

them & when is this the right arrangement for you?

Negotiating Pay
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Wrap Up & Q&A



• The Content Marketing Writer

• Book: The Freelance Content 

Marketing Writer

• Facebook Group: The 

Freelance Content Marketing 

Writer

• Contently’s the Freelancer 

Blog

Jennifer Goforth Gregory’s Blog:

Content Marketing Resources

http://www.jennifergregorywriter.com/blog/
https://contently.net/


• The Content Marketing 

Institute

• E-Course: Content Marketing 

for Journalists 

• The International Freelancer

• Freelance Success ($99/year)

• Ed Gandia’s High Income 

Business Writing Website & 

Podcast

• Content Marketing-Focused 

Google Alerts

Content Marketing Resources

https://contentmarketinginstitute.com/
https://writing-courses.teachable.com/p/cmj
http://www.theinternationalfreelancer.com/
https://b2blauncher.com/


• Content Marketing-Focused 

Google Alerts

• Lynda.com Content Marketing 

course

• Learn Photoshop, InDesign, 

Premiere

• Project management tools: 

Airtable, Trello & Asana

• Communication tools: Slack & 

Gchat

Content Marketing Resources

https://www.lynda.com/Content-Marketing-training-tutorials/2379-0.html



