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100,000 data feeds

24,000+ companies covered around the world
15,000+ employees worldwide

2,400 journalists

192 news bureaus in 72 countries

Bloomberg Businessweek

Bloomberg Markets

Bloomberg TV, Radio, Web, Mobile, Terminal



Bloomberg core
competencies

Data Visualization

DATA

NEWS ANALYTICS



Key Bloomberg tenets

Data-driven journalism
Accuracy through transparency
Managing complexity

First, fastest and final



What exactly is data visualization?

Technology Human

Ability to slice and dice Ability to tind patterns,
large data sets stories, insight
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Data Visualizations Infographics

Explore specitic datasets Explain a specific story

Less edited presentation Presented within context
Objective, invites analysis Subjective, has point of view
Tend to be interactive Tend to be static

Cover changing time period Cover a finite time period



Just because you have data,
doesn't mean you should use it.



Connecting data visualizations
with editorial content

— DATA
« | PRODUCT



Data visualizations have historically
provided two distinct purposes for
two distinct audiences... to either
orovide explanation for the uninitiated
or to guide exploration for the expert.



Explanation

Editorial article
Smaller set of data
Fixed data snapshot

Engaging but limited

Exploration

Software product
Larger set of data
Open data stream

Powerful but overwhelming



explanation exploration
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The ideal data visualization solution is to
offer both explanation and exploration as
two ends of a data visualization continuum.



The way we achieve this begins with the
creation of Visual Data products.



VISUAL
DESIGN

Whatl do

INTERACTION PRODUCT
DESIGN DESIGN



A Bloomberg Visual Data Product is an
interactive visualization of a large dataset
within a specific domain such as housing,
unemployment, or gas prices.



They are automatically updated annually,
quarterly, monthly, weekly, or daily,
depending on the data, and are designed
to be an online destination for domain
experts as well as engaged consumers.



Bloomberg news articles link to curated
views of these data products, which in
turn link back to other news articles.



Each product generates unique URLs to
capture these curated views.



Visual Data products offer transparency
of data by providing their sources,
methodology and update schedules.



Updatable
Stays fresh and provides a reason to return

Scalable
Can accommodate additional datasets or

features in the future

Editorially relevant
Supports larger, ongoing news stories



Product lifecycle

IDEA DATA PRODUCT WIREFRAMES FEEDBACK
CONCEPT
DESIGN
DEVELOPMENT USER PRESENTATION
STORIES

PROTOTYPING

TESTING LAUNCH POST MORTEM PHASE 2



State-by-State

State-by-State is the premier data product
from Visual Data, designed to be an online
destination for visualizing economic and
political data about the United States.

http://www.bloomberg.com/visual-data/state-by-state



http://www.bloomberg.com/visual-data/state-by-state
http://www.bloomberg.com/visual-data/state-by-state

Over 40 datasets

Economic Health Index Homeownership Rate
Unemployment Rate Median Home Value

Union Membership Total Bank Deposits (per capita)
Workforce by Sector Mortgage Delinquency
RealClearPolitics Polling Auto Delinquency

Presidential Margin of Victory Credit Card Debt Delinquency
Voting History Oil Production

Median Household Income Natural Gas Production
Households Receiving Food Stamps Renewable Energy Production
Households Receiving Public Assistance Demographics: Age

Uninsured Rate Demographics: Race

Medicare Cost Per Enrollee Demographics: Education Level



CHOOSE SELECT

DATASET(S) STATE(S)

CHANGE ADJUST
VIEW TIME PERIOD
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Bloomberg.com | Businessweek.com | Bloomberg TV @ | Premium ~ , f | Register | Signin

O About

Bloomberg Interactive Insights =l » State-by-State

April Unemployment Numbers Show Swing States’
Economies Improving

JUNE 22, 2012 5:36 PM ET | RELATED STORY

Voting History and BEES Index and Unemployment Rate for All States » Actualvalues ¥y 2012y Q2v

NH 1A VA NM Wi OH PA CO FL NC NV

U.S. avg. Mi

Unemployment rate +

BEES Index




Bloomberg.com | Businessweek.com | Bloomberg TV @ | Premium ~ W § | Register | Signin

Bloomberg Visual Data

State-by-State: Bloomberg's data destination for the
economic health and political status of the U.S.

&M @

. 10 0

All states v Actual values v November v 2012 ~

Louisiana

s I e _ ‘ ~ EEER=" B-m=-y — = - .I KX
00 "02 ‘04 06 08 "0 "2

Presidential Margin of Victory 6.6% Obama in NV

Louisiana m X
> Iithlhtligl ————— Wlulshllall s 1
U IS 0TI TR

00 02 ‘oa 06 o8 "0 M2
©® Unemployment Rate 11.5% innv iy

® Add more data >

BLOOMBERG Our Company Careers Advertising Press Room Trademarks Terms of Service Privacy Policy Customer Support Contacts Feedback Help Sitemap



Bloomberg Billionaires Index

The Billionaires Index visualizes a daily ranking
of the world's richest people as reported by a

team of Bloomberg journalists. It is a dynamic
measure of these individuals based on changes

in markets, the economy and personal assets.

http://www.bloomberg.com/billionaires



http://www.bloomberg.com/visual-data/state-by-state
http://www.bloomberg.com/visual-data/state-by-state

Bloomberg Billionaires Index News - Bloomberg

http://topics.bloomberg.com/bloomberg-billionaires-index/

Bloomberg.com | Businessweek.com Bloomberg TV Premium ~

WHERE BUSINESS MEETS
= “T‘H-EBEJ-TWAY Bloomberg.com

Our Company Professional Anywhere

HOME QUICK NEWS OPINION MARKETDATA PERSONALFINANCE TECH POLITICS SUSTAINABILITY TV VIDEO RADIO

Bloomberg Billionaires Index

Today's ranking of the world's richest people Bloomberg Billionaires Videos
NAME EST.NET WORTH CTRY $CHGDAILY % CHG YTD

. Carlos Slim Held $ 75.0 billion MEX $491.5M 21.3 ’ ( g,

'&-"'Tf-' -

. Amancio Ortega Gaona $ 52.4 billion SPN -$533.8M 48.6 il

. William "Bill" Henry Gates ll| $ 63.7 billion USA -$381.3 M 14.4 | |_

. Warren E. Buffett $ 47.3 billion USA $2.5M 10.7 Bll“l'l‘écnhalt‘g:hzd - B ﬁi?fﬁéfféi%?%f?ﬂest
. Ingvar Kamprad $ 42.8 billion SWE - $280.0 M 24.3 Day? Woman

. Charles De Ganahl Koch $ 37.8 billion USA -$786 M

. David Hamilton Koch $ 37.8 billion USA -$78.6 M

. Lawrence "Larry" Joseph Ellison  $ 36.4 billion USA -$599.1 M

. Christy R. Walton $ 30.2 billion USA -$16.2M RS0 . Y 0 worte e

10. Jim C. Walton $ 28.9 billion USA -$516 M Johnson Billionaires Who Are the Three
Found in Fidelity Fund New Billionaires for the




Over 30 datasets

Rank

Current Estimated Net Worth
Net Worth $ change Yesterday
Net Worth $ change YTD

Net Worth % change Yesterday
Net Worth % change YTD
Source of Wealth

Confidence Rating

Citizenship

Industry

News

Net Worth Analysis

Portfolio stocks
Methodologies

Possessions

Tota
Tota
Tota
Tota

Cash Assets (as % of Net Worth)
Public Assets (as % of Net Worth)
Private Assets (as % of Net Worth)
Liabilities (as % of Net Worth)

Full Name

Common Name
Birth Date

Age

Gender

School Name

Degree / Field of Study
Year Graduated

Marital Status

Number of Children
Milestones



FILTER

ADJUST
TIME PERIOD

SEARCH
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Bloomberg Visual Data

Sillionaires

m Rank Plot Map Compare Filter by: Technology ¥ American % Male § Self-made *

"Always work hard on something
uncomfortably exciting."

Larry Page

$21.9B

VIEW PROFILE
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Bloomberg Visual Data

Bloomberg Billionaires Index
Today's ranking of the world's richest people

SEE ALL BILLIONAIRES STORIES

M

@ Explore

all billionaires ¢ | retail ¢
S change previous day + [EIe1X0ate]JLIgeIMI@] b

+S$1.2B  +$328.5M +S$256.7M +$220.7M +S$182.7M +S162.3M +$S98.9M +$72.8M +$43.0M +S18.1M
ORTEGA KAMPRAD WALTON WALTON WALTON WALTON PERSSON ARNAULT ALLEN ADELSON

+S4.6M
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Pain at the Pump

Comparison of worldwide gasoline
prices, relative to a country’s average
income and fuel consumption.

http://www.bloomberg.com/visual-data/gas-prices
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Just 5 datasets

Average price for a unit of gas

Daily per capita income

Daily gas consumption

% of a day’s wages needed to buy a unit of gas
% of annual income spent on total gas purchases
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Bloomberg Visual Data

Bloomberg Gas Prices

Global gas prices relative to gas price to income ratios

Gas price to
income ratio

Relative to: None  Color developing countries

Gas price dollars per gallons

Scale developing countries

15%
Nigeria

$5.90 per gallon
30% of daily income required to

purchase a gallon of gas

15%

Click to see how much gas would cost

relative to the pain index of Nigeria 15%

15%

15%

15%

Europe Asia South America North America Africa
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Pain at the Pump: Gasoline Prices by Country

Think your gas bill is high? This ranking sorts 6O countries by price, earnings needed to buy a gallon

and annual income spent on fuel.

0 o RANK
United States @

Usp - [ Galon - I8

Daily per capita income: $140.41
Daily gas consumption: 1.22 gallons

$0.08

BY TOM RANDALL | MAY 6, 2013

The cost of gasoline ranks with bad weather as one of
the most universal complaints. Think your bill is high?
Imagine shelling out $9.98 a gallon, the price in Turkey.
Indians must put in more than a full day's work, on
average, to afford a single gallon of gas.

With summer travel approaching, Americans have little to
complain about. The U.S. pays more than any other
nation to keep fossil fuels cheap, and its gas costs
$2.48 less per gallon than average. Only five countries
have less pain at the pump; all but one are members of
OPEC.

Of course, not all gas tanks are created equal. With all
that cheap gas, Americans burn through 1.2 gallons per
person each day -- 31 percent more than anyone else.
Even at low prices, that takes a toll on family budgets.

r &

Highlight region:
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#o1

$3.52
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. 116.18%

N
Lt
o

0.13%

DATA: Bloomberg / Associates for International Research Inc. (AIRINC) / Europe's Energy Portal

#7

3.06%

of annual income
is spent on total
gas purchases

#55

2.51%

of a day’s wages
is needed to buy
a gallon of gas

4.62%
#6
32.41% /
= — 0.05%

READ MORE: Energy & Sustainability news.




Major League Baseball
Team Values

Explore data on everything from ticket
sales and concession revenue to interests
in TV channels and real estate.

http://www.bloomberg.com/infographics/
2013-10-23/mlb-team-values.html
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{)Overview
Financial

2)Valuation Analysis

J)Revenue

4)0wnership

5/Bull & Bear

6)Media & Marketing
Venue

7)Facts

8)Seating

9)Concessions
Personnel

10)Player Payroll

{1]Team Management
Team Stats

2)History

3)Images
4)Milestones & Quotes

oomberg leam Valuations

" Current Value | Rank | Record l Yankee Stadium
$3.36 B 1 won 33 Lost 20

oo (L

-$150.5 M 9.4% 2-1 Wwvs. TOR
' Marjority Owner | Standing
Yankee Glbl Enterprises American League East 2
l Confidence Games Back 4
kRN Wild Card Games Back 0.5

Summary

Stadium driven sales -- tickets, concessions, merchandise, advertising signage -- account for
exactly half of the Yankees' revenue. In what will be a first for the team, non-stadium revenue --
accrued from media rights, ancillary businesses, multi-platform sponsorship deals -- will provide
the majority of revenue by the completion of the 2013 season.

Breakdown

Gate Receipts $330.0M
Non-Recurring Payments $250.0M
Media Rights $152.0M
YES Network $243.0M
Sponsorships $85.0M
Legends Hospitality $71.0M
Concessions $41.0M
Non-Baseball

League Revenue $9.0M

Merchandising $8.0M



19 datasets given (16 used)

Total Value Sponsorships

Team Value Media Rights

Regional Sports Network Value Parking

MLB Advanced Media Revenue Sharing

Related Business Value 2013 Record

Confidence rating 2013 Payroll

Total Team Revenue Ballpark

Gate Receipts Construction Cost: Inflation Ad.
2013 Attendence Principal Owner

Concessions



@ New York Yankees

Total Enterprise Value

$3.3B (15t 0 30)

Oriole Park at Camden Yards

B Team value 2012 record: 85W - 77L
$2.1B (st) 2012 payroll: $227.1M (2nd)
Owner: Hal & Hank
M Regional sports network Steinbrenner
$932M (s
B MLB Ad d Medi Team value breakdown
vanced Media
$110M (N/A) Total revenue: $572M
M Related business 10th
st ate receipts:
S148M (st) G ipts: $265M
L. 8. 8.8 &8 10th
Confidence rating | Merchandise: $11.IM
|ll||||||||11|||[l!l|||||llll
‘ ' ‘ | ‘ . 1st
T | Beer sales: $7.8M
, 17th
Sponsors: $42.2M
12th
Parking: $84M
10th

Media rights: $157.5M
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SO 10th

Revenue Sharing
e — Net Gain or Loss: $265M
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Thanks.

www.bloomberg.com/visual-data

@BBGVisualData
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