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“Though I could get a job in one

town, I could not actually get to it.
Because Connecticut has some large sections
that are very rural and some that are much
more populated, there were gaps in
transportation options and services.
Therefore, I helped plan 18 public
transportation forums around the state, and 1
attended and spoke at 17 of them.”

Jeveerle Leaa v ot Selfadvocate and co-project
manager for Round 1 of the Inclusive Coordinated
Transportation grant.




Steps we used to understand transportation issues in
Connecticut:

Round 1I1:
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¥ [lited scli=advocates
¥ [Held focus OrOUpPS
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¥ [Hcld mecetings at accessible; central, and familiar

locations
¥ Used collected data to create survey

¥ Wrote summary to present to stakeholders actoss

the state
¥ Analysis of the data helped us decide our main

goals




:
G
<
4
<
=




Steps we used to plan a website, booklet, and call
center for diverse groups of individuals:

Round 2:

¥ Hired an individual with 2 d1sab111ty as our

Webmaster

¥ Collected similar booklet to research formats
¥ Created worksheet for website testing
¥ Held a website testing




Photos from the 2014 Website Testing:




Options to acquire feedback from populations that have
differing levels of abilities, access to technology, and

needs:
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¥ Ask these oroups to email thelr members

% Visit libraries and query patrons at computers
¥* Go to aging and disability confetences, public

hearings, and workshops
¥ Sccure a booth at these conference and supply a

laptop or tablet for demonstration and use




From these options we learned that most
participants:

¥ We’d never be able to accommodate everyone’s

needs
¥ [arge booklets would become out-of-date quickly
¥ A brochure would be economical and sustainable

¥ Our state has THREE mobility managers
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What to consider when designing a website for those
with diff-abilities and only “some access to, and some
knowledge of computers”:

¥ [Drop down menus can be diff:

—— ———— Sttt

% Direct phone numbers ate often not included

¥ Too many images can hinder individuals who are
visually impaired

¥ The colors chosen must be readable for those who
are colorblind
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accessIplity

¥ (Create of USe others instruction sheets, links, and /ot
videos

* Be flexible but consistent

¥ Start with large text rather than offer an enlatger

teature: CLICK HERE for Amtrak

CLICK HERE for Connecticut Limousine.

CLICK HERE for Greyhound Bus Lines.

CLICK HERE for Peter Pan Bus Lines.




“Right away, I liked that the
TransitNet website used

large and readable text and
the information I needed
was easy to find.”

Bob Rodman, 4Ds Zoxe 1

Coordinator and Connecticut State
Carfit/ WNTT Coordinator




We typically used a “CLICK HERE” approach
rather than the more common option of hovering
over colored text:

A MOBILITY MANAGER IS A PERSON WHO
PROVIDES TRANSPORTATION INFO TO PEOPLE
WITH DISABILITIES, SENIORS, AND VETERANS.

CLICK HERE



Other Transportation Resources:

CLICK HERE for the Department of Developmental
Services transportation options.

CLICK HERE for the Department of Transportation.

CLICK HERE for the Connect-Ability Transportation page.
(This service is through the Department of Rehabilitation
Services.)

Phone: 866.844.1903 (Toll Free)
E-mail: connect-ability@ct.gov




We created TWO menu bars, rather than drop down

menus that follow the user to each page:
V¥V ABOUT CONTACT TRANSPORTATION RESOURCES MY TOWN

Select Language

¥ ABOU1

Q

CONTACT Us!

HISTORY
PHOTOS e

TAKE A SURVEY

VIDEOS TRANSITNET BROCHURE

LIKE USON FACEBOOK




Contact us:

Voicemail: 860.381.0514
E-mail: transitnetct@gmail.com

Name

First Name Last Name

Email Address *




«— BACK TO RESOURCES

How to use Google Transit (Trip
Planner)




TOWN LIST

What does the Town List offer? To find out more CLICK
HERE.

NOTE: Some towns listed below have a mobility manager (a

person who helps with transportation). If your town does, we
recommend that you contact them first.

Andover Griswold




Prospect

Municipal Agent:

Lucy Smegielski
Phone: 203.758.5300
E-mail: lulubelled4u@hotmail.com

Senior Center:

Prospect Senior Center
Address: & Center St

Phone: 203.758.5300

E-mail: lulubelledu@hotmail.com
Hours: M-F 9:00 a.m. - 4:00 p.m.

Transportation Info

DDS Region:

West

Phone: 203.805.7400

Toll Free: 866.274.3888
E-mail: ddsct.west@ct.gov

CLICK HERE to go directly to the site.
Mobility Manager:
MNone yet.

The Connecticut Association of Area Agencies on
Aging (C4A):

Western Connecticut Area Agency on Aging (WCAAA)
CLICK HERE to go directly to the site.




Some methods to market your website:
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¥ (Create wallet cards with the web address

* Use diverse, manageable mailing lists

1 Facebook page and “f "
¥ Offer a free presentation about the website
#¥* Make a “commercial” or be interviewed on

public access TV

¥ Plan a launch event for your “go live” date



Photos from the 2014 Launch Event:




How to include participants to ensure your site remains
current, useful, inclusive, dynamic, and suits their needs:

HAtEENd MCCHNOS; CONTCICACES; And d O preSCRtations

Secure an older adult o

maintain the page
¥ Create a Facebook group where participants can post
questions, concerns, and info and also get peer feedback
#¥* Keep utilizing surveys to make sure yout info is current

Note: e more random and larger the email list used actually incurred fewer responses. When
simall groups that were familiar with The Are C1 were targeted, they were more invested.




.Y
%,
o
(o
{om
O

-

\'
‘D
—~
ar
T
—
o0
D_'
®
-
S
&
Iy
!‘\
@
-
Ly
O
_{ /')
A |
(D
GD
m
=

, -
N
(™
M

=
=
™

)
—
—
@
GD

— o ———

-

¥ (Creatcanintcrnshiipiorndcpendcnt Stud oA COlICoE

- —

Options if you are funded by a grant:

Secure a relevant group to sponsor or fundraise to maintain it like:

A senior center Ny
A local C4A or Arc Chapter

A relevant state agency

A self-advocacy group

A university/high school group

A local company / business
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